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A. Cryptocurrency Adoption studies  
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C. Perspectives and Criteria: 
 Technical: 
• 	




























 	 	  $ 	

    	 
	












































































 0H$ , 	  .
 	 











	   %
	0  

. 	 7 $	




























































 0    

































% 3 =4 3 )4 3""4 38=4 3: 4





































































































 Social Factors: 
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B. Perspectives Ranking 
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C. Criteria Ranking 
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D. Top Factors for Consumers 
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E. Result discussion 
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